 Family

.;.Dea-r E‘ric‘J -Hent’ges#‘ ‘

anc d Consu;_a_,;;er Sc1ences

AMERICAN
ASSOCIATION of
Famity and*. - -

ConsuMER ScieNces )

I am Patncna Altman a middie school Family and Consumer

o 3,j“5c1ences teacher and the President of the Vermont Association of
. /Family and Consumer Sciences. Famlly and Consumer SCIences |
. teachers nationwide teach valuable life skills to our youth. We teach : no
'~ many topics including nutrition and consumer economics. There are 'f:
o 35,100 family and consumer scnences teachers in the United States
KN g?.‘teachmg 2,410,000 middle school students and 2,740,000 high
. school students. These are facts you must consider before issuing the
- - revised 2005 food gmdellnes Please consider the fact that many of -
-our:students in turn teach their parents many valuable concepts
I @yleamed in the family and consumer sciences. classroom. Before you
.. -adopt the 2005 food guidelines I;urge you to provide each Famlly
» . and:Consumer Scnences teacher: nat:onmde at least two full size-
L. coples for teaching m the classroom The American Association orf
L Famnly and Consumer Sciences. (www aafcs.org) would be a great
) partnersh|p for you to consxder fner this method

I8y would fike to add a few, of my own comments after reading

. the Federal Register dated July. 13, 2004. On page 42032 column 2 |
. Paragraph2- I like the idea of addmg types of fat, water and exercise
' 'to the new pyramid( it might be similar to the MAYO pyramid). S
e hawever I think nutritional densnty is too difficult a concept for the
-;:average American consumer. Adding items that are difficult to follow
~ or comprehend will hmder the success of the new guidelines.

‘Togethér Ever&one Achieves More




o In column 3 seotlo paragraph 2- partnershlps you must, con5|der o
- a valuable partner in AAFCS as I prevrously mentioned. ‘ ”
- Oon page:42033 column. 2 paragraph 3 - internet based and print

i educatlonal materials are acce55|ble to most family and consumer

- . sciences teachers.. I recommend rthat you provide both channels to
reach a wide: audrence

There are some other issues I would like a chance to comment
- on pubhcly I think you should rename the food groups according to
- ithe; maJor nutrlents provrded to: the body. For example, consider the
- /name the Calcium group: instead of the dairy or mitk group. Rename
 the iMeat group the protem group Other considerations are the -
L arbohydrate or fiber- group Before placing pictures of items in -
o - groups please consider moving; the potato out of the vegetablesr mto

. - «astarch group, Remove the plcture of ice cream from dairy and pl‘ace |
o it mto the “others”. ]

S Should you desrre further mput I would gladly help in this
S -}worthwhrle cause. Yol can: reach me at the address in the letterhead

~or emall at.

_Sincerely, ,

* Patricia Altman




July 29, 2004

‘ Food Gurde Pyramid Reassessment TCM\

W S: D A Center for: Nutrmon Polrcy and Promotlon

s 3101 Park Center Drive o 3‘,

- Room 1034 - | ‘ .3 §
.-Alexandna Va., 22302 R

. _I am: sendmg my comments on, your planned initiative’in offering nutrition gmdance to
ST consumers While I am supportwe of what you have.in mind, I would like to pass.on 2
.. concernithat I have. expressed recently to FDA regarding labeling and packaging -
regulatrons and consumer.- protectlon The\ Wild Blueberry Industry, and other fruit
! markettlng associations have spent:; rmlhons of dollars on health benefit related research,
|  resulted in the. 1den1:1ﬁcatlon of many health benefits derived from the N
! 1 ptlon of fruit. They have.also made an effort to communicate those benefits to! the S
o ;--consumers 'The S ADAY the Color WAY ‘campaign has done a great jobin -
o u.recornmendmg daily consumpuon of frurts\ and vegetables to consumers, as I am sure that
. your. efforts will:do as well |

O 2
"B
-A

‘-\My concem involves sendmg the. consumer to the supermarket looking for products; that
+ contain, for examplé, blueberries; and they ‘walk away with products that are composed of
S art.lﬁcral bits that do not have the health beneﬁt that the consumer expected. There are .
i many blueberry products-sold at retall that‘have colored and flavored artificial ﬁ"l.]lt pieces
" and.the packagmg can:be very deceptlv 3 ‘b? the consumer. This problem is not on the
- radar screen at FDA. and I would hope that 'your programs of improving awareness, -
e assrstl gthe consumers/in their purchasmg selections; and communicating the. products ‘
i *that el_rver good nutrition would caution the consumer to be sure that they are getnng the |

“re: g thmg” when they. make therr purchase

o I wrsh you a great deal of s success wrth your programs and thank you in advance for
onsrderat:lon of’ my concerns for consumer ' protection. :

. ‘ij‘_Robert M. :-Phllhps B o
o 1Cha1rman of the Wild Blueberry Assoclatron of North America Research Comnuttee; 3

herryfield, Malne |




L Food Gu1de Pyrannd Reassessment Team
R USDA Center for Nutrition \Pohcy and Promotlon

Theresa. Hook, RN o

Nashville, TN .
July 27,2004 .

3101 Park Center Dr., Room 1034

o _:Alexandna, VA 22302

f Greetlngs
% lread a short article about the redesxgmng of the food pyramid in the Was i gton
i uly 13, 2004. One of my di &s as a school nurse is to educate childrenand:: -

. pa:rents about healthy eating. I'think the pyramid concept is a very good one. There are.

deﬁmtely some foods we should eat more of, and of others less. Especially with the

i latest ‘low-carb’ fad, many people are confused about carbohydrates. I would: suggest a
o “food pyraxmd that has asits base vegetables and complex carbohydrates, fruits as the next
‘ﬁ level da:lry and protein as: the next smaller \level (s) and simple carbohydrates | mcluded

T ‘d1fference between complex and. sxmple carbohydrates

| understand that the: purpose ofa ‘fdod gl.ude is to be an example of what fo eat -

R 111 order‘to be healthy. Being. phys1eally activeis a Vltal part of being healthy. Another

T tlme‘_‘:a\fweek next level, etc.

'n.‘1s to include an act1v1ty pyrannd as a necessary complement to the food
. Activities that should be: done every day would form a base, those done several

i _ Thank you for the opportumty tor make comments on the process of redes1gnmg
‘: ;;f.'the food pyram1d o

- Sincerely,

T

Theresa Hook, RN

‘with the fats at the apex. - The general public is in great need of more education about the Y
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| gLy 28, 2004

o FOOD GUIDE PYRAMID REASSESSM.ENT TEAM .

. USDA CENTER 'FOR NUTRITION POLICY & PROMOTION
' |/ 3101 PARK|'CENTER DRIVE ROOM 1034 [~
L ALEXANDRIA, VIRGINIA 22302 S
S DEAR REASSESSMENT TEAM |

THANK YOU FOR: ASKING FOR INPUT ON ADOPTION OF A NEW FOOD PYRAMID.

_ AFTER MANY- YEARS. OF STUDYING NUTRITION, THE ATTACHED FOOD GUIDE
;SEEMS TO MIE'. TO  BE THE PR@PER GUIDE FOR AMERTCANS EATING HABITS.

o AGAIN, THAN'K YOU AN'D GOOD WISHES TO EACH OF YOU WORKING ON THE FOOD
PYRAMID PROJ ECT.: -

';‘
\

. WITH SINCERE APPRECIATION

S THE LIFE PLAN FOOD PYRAMID
ROGERVILLE, TN g

/ Beef
Sweers
Cheese/Milk
Processed Food
Hydrogenated 0l

Poultry. Eggs. Oils \nce weekljr orless
Fish, Fat-Free Dairy ‘\I‘mce weekly or lESS

Whole Grains, Raw Nuts, Seeds

Rarely

5-20% of calories

.+ Fruits Beans/Legumes o
| 20-50% af calories 10-30% of calories ‘

Vegetables
half raw, half cooked
30-70% of calories




: : 31@0;“_.Park Center Drlve Roo
o 1}.;;\Alexandna VA 22302 -

o To Whom it May Concerr‘r BRI

: M ; n'a‘me-'-lsPauI Voelker and: l m wntmg to share: my thoughts on the USDA
c

‘ went below 200 an best of all | passed my 2
s _wnth ﬂymg colors and my doctors approved my physical so that | could . -
mily the insurance: coverage that we needed. | believe this Ilfe style‘ hasq_: i
‘d‘my llfe |f not saved rt ' | .

e-.Food Gmde Pyramld |

P Smcerely, L
e }‘PaUhV - er T




